
Business magazine
NEWS 07

(02/2018)

Warehouses 
full of art

City warehouses 
are conquering 
the market

7R focuses
on modern 

NEWS 08
(02/2019)



2

Rapid development of the 
warehouse market in Poland

Table of contents

From the editors

For a long time, warehouses were 
perceived as visually unattractive 
solids that hardly blended into 
the landscape.
recent years have shown that 
thanks to their architectural design 
and investment potential, they fit 
in perfectly, also in urban space. 

they also serve other, less obvi-
ous purposes and... inspire artists. 
tomasz Lubowiecki, President of 
the management Board of 7r, 
discusses why warehouses are 
perfect for exhibiting works of 
art (‘Warehouses full of art’ on 
page 18).

in this issue, we also look at the 
changes that have taken place 
on the warehouse market over 
the past decade in the built-to-
suit segment, and discuss the 
dynamic development of the city 
warehouse network.
enjoy your reading!

Built-to-suit warehouses  4

A warehouse with thousands  
of windows and doors  8

7R city warehouses  
are conquering the market 10

Another warehouse opened  
in 7R City Flex Łódź I  14

7R focuses on modern offices  16

Warehouses full of art  18

Wind in the sails  20

Sixteen million in fifteen years 22

Leasing dream team  24

rising star Award for 7R 26

7R Park Tczew is now open! 26

Another warehouse  
at 7R Park Kielce for  
an e-commerce giant 27

Answear.com at 7R Park Kraków 27

MTB championship races  
at the seaside  28

7R SA
Ludwinowska 7 street
30-331 Kraków

MAnAgIng edIToR: 
Dagmara Janik

dePuTy MAnAgIng edIToR:
Magdalena Zakrzewska

NEWS
edITIng: 
Feniks Media Group
Na Wierzchowinach 1D street
30-222 Kraków
tel.: 12 257 01 51 
fax: 12 263 06 22

EditoR-in-ChiEF:
Dariusz Wajs

dEPuty EditoR-in-ChiEF:
Radosław Urban

PRoofReAdIng: Anna Leńska

edIToRS: 
Marta Białowąs 
Wioleta Kulpa 
Aleksandra Wojdyła

dTP STudIo:
Krzysztof Kusiak, Marcin Masłyk, 
Magdalena Gołda

PhotogRaPhs in thE magazinE: 
7R SA company archives, 
shutterstock.com
Reprints from 7R News permitted only 
with the prior written consent of 7R SA.



4 5

over the past decade, the ware-
house market has been changing 
dynamically. the economic crisis 
that broke out in 2008 made de-
velopers highly cautious about 
constructing new warehouses 
without pre-lease agreements, 
at least for a part of the planned 
space. As a result, facilities con-
structed in the Bts (built-to-suit) 
model, commissioned by indi-

vidual customers, started conquer-
ing the market. those were often, 
however, standard warehouses, 
with no special additional solu-
tions or conveniences, and they 
were unique only in the sense 
that their construction started 
after signing the pre-lease agree-
ment with one or several tenants. 
As the situation on the market 
gradually improved in the follow-

ing years, developers adopted 
a bolder approach to construct-
ing speculative warehouses. this 
trend has prevailed. only in 2018, 
the warehouse market grew by 2.2 
million sq. m. total demand last 
year amounted to 4.2 million sq. 
m. New agreements accounted 
for as much as 76% of all transac-
tions, 17% of which involved Bts 
facilities.

Built-to-suit

warehouses
With each quarter custom-designed warehouses are becoming 

more and more popular. A made-to-measure facility that meets the 
enterprise’s needs is an increasingly important component  

of building the company’s competitive advantage.

the attitude towards made-to-
measure warehouses has also 
changed over the years. the fa-
cilities developed today are com-
pletely different from the ones 
constructed ten years ago. those 
are typically specialised buildings 
tailored to the needs of their ten-
ants, both in terms of size, loca-
tion, technical solutions, as well as 
all other conveniences the client 
expects. Nowadays, commission-
ing of a tailor-made warehouse is 
a symbol, to some extent at least, 
of the company’s status. enter-
prises with considerable financial 
resources do not hesitate to invest 
in dedicated warehouse build-
ings. the Bts facilities market is 
currently driven by the increasing 
technical and business require-
ments of the tenants, rather than 
being set back by the fear of the 
project’s failure (as was the case 
ten years ago).

Bts For everyoNe

Bts is a good option for custom-
ers who need a warehouse in 

an unusual location (outside of 
areas considered popular for lo-
gistics) as well as for those who 
need a non-standard facility. Cur-
rently, custom-designed facilities 
are typically commissioned by 
manufacturing companies, retail 
chains and the e-commerce in-
dustry. Unlike typical warehouses, 
a dedicated facility allows to 
make full and optimal use of the 
available space and align it with 
the company’s operations.
From the developer’s point of 
view, Bts facilities become prof-
itable starting from 10 000 sq. 
m. there does not seem to be 
an upper size limit, and we have 
recently seen that businesses, 
especially retail chains and the 
e-commerce industry, more of-
ten decide to construct facilit-
ies of over 100 000 sq. m. such 
warehouses usually serve as their 
main distribution centres.
Another factor that is import-
ant from the investor’s point of 
view is signing a long-term con-
tract. the minimum lease period 
for a tailor-made facility is 7–10 
years  on average ,  a l though 

longer contracts, where the term 
is 25 years, are also encountered.

WArehoUses For 
e-commerce

Bts warehouses are a solution 
primarily for companies with 
stable operations and a long-term 
business outlook. small and me-
dium enterprises from the e-com-
merce sector are less inclined to 
make commitments that involve 
multi-year lease agreements. they 
need more flexibility to be able 
to opt for a smaller or larger area 
if their situation changes. that 
is why they more often choose 
speculative facilities. their in-
vestment perspective is shorter 
when they occupy multi-tenant 
facilities. the warehouse space in 
such buildings is typically a rather 
standard, but it can be adapted 
to their needs to some extent. 7r 
builds speculative warehouses, 
which are constructed in accord-
ance with the needs of tenants 
from the e-commerce industry, 
among others in terms of floor 

AUTHOR: Marta Białowąs

A BTS facility for TEEKANNE in 7R Park Kraków
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loading capacity ,  building’s 
height or the possibility of con-
structing a mezzanine.

the e-commerce industry is one 
of the most demanding sectors. 
For this group of tenants, the fa-
cilities adapted for quick distri-
bution are equipped with sorters, 
more docking gates compared 
to the market standard and 
mezzanine floors that increase 
storage space for goods and 
accelerate the process of com-
pleting part-pallet orders. Con-
struction of a mezzanine also in-
volves meeting additional safety 
requirements: warehouses are 
fitted with sprinkler systems that 
guarantee fire protection and 
audible warning system to ensure 
effective communication in case 
of emergency. the mezzanine 
must be properly attached to the 
ground, which requires additional 
reinforcement of the floor. Appro-
priate emergency escape routes 
must be also ensured.

An example of such a project 
is the 41 000 sq. m warehouse 

for Answear.com (a leading on-
line store from the fashion in-
dustry) constructed at 7r Park 
Kraków. the warehouse has been 
fully adapted to the customer’s 
needs. A part of the building is 
taller, which allowed to construct 
a multi-level racking system in the 
form of a mezzanine. it increases 
storage space and allows to pick 
goods from various assortment 
groups. the equipment also in-
cludes a system of conveyors and 
sorters that significantly stream-
line work. modern infrastructure 
and the implemented solutions 
allow customers to build their 
advantage in the competitive 
e-commerce industry.
the e-commerce industry is un-
animously identified by market 
experts as the one where high 
demand for large Bts facilities 
will prevail. so far, the e-com-
merce sector was so unstable 
that tenants found it difficult to 
estimate the scale of growth to 
come, uncertain how much stor-
age space they will need. Cur-
rently, more and more clients 
from the e-commerce sector 

choose dedicated facilities and 
opt out of contracted logistics 
services in favour of own oper-
ations. this means that in the 
near future the structure of lease 
agreements may change: clients 
from the e-commerce sector 
will sign contracts directly with 
developers and will commission 
logistics operations in their facil-
ities to specialised companies.

CommoN 
deNomiNAtor

Another industry where dedic-
ated warehouse space is highly 
desirable is the broadly defined 
manufacturing. the detailed re-
quirements for the layouts and 
solutions implemented at the 
facility will differ depending on 
what the company produces. 
however, some features can be 
considered common to almost 
all production facilities, includ-
ing access to the daylight, more 
effective heating systems and 
better thermal insulation of the 
building. manufacturing com-

panies are also paying closer 
attention to availability of work-
force in the given region. this 
factor is often of key significance 
when construction of a dedic-
ated facility is planned.
An example of such a project is 
the Bts facility developed by 7r 
over two years ago for the tea 
manufacturer teekanne. the fa-
cility built at 7r Park Kraków is 
the company’s largest manu-
facturing plant in Poland. Apart 
f rom the production space, 
the building also offers ware-
house and office space as well 
as welfare facilities for employ-
ees.  the 6 000 sq. m build-
ing was developed in keeping 
with the standards shared by 
all of the company’s produc-
tion plants throughout europe. 
the teekanne factory supports 
a number of logistics processes 
associated with the manufac-
turing of tea, ranging from pro-
duction, through mixing and fla-
vouring, to sorting and packing 
tea into tea bags. An innovative 
highlight of the Polish factory are 
new generation machines, which 
could not have been installed in 

the previous location, and which 
are much more efficient than the 
previous machinery. they support 

production of  packaging in 
a new size without the use of foil. 
Bigger packaging from the Per-
fecta line increases the product’s 
visibility on the store shelf and 
improves the comfort of use. 
the Perfecta machine produces 
up to 350 double chamber tea 
bags per minute. there is also 
a Constanta machine installed 
at the factory, which operates 
similarly and produces up to 140 
bags per minute. the maximum 
output of the teekanne factory 
near Kraków is 1.3 billion tea 
bags a year.
the demand for Bts facilities is 
growing. Clients see how import-
ant the product and its price are 
on the competitive and dynamic 
market. to be able to compete, 
you often need to lower the 
price, and to do so, you need to 
optimize many other aspects, 
such as transport and storage 
costs. this can be achieved by 
changing location and moving 
to a dedicated warehouse, espe-
cially when thinking long-term. 
All these factors combined make 
Bts facilities continue to enjoy 
their popularity for a long time.

Nowadays, 
commissioning 
of a tailor-made 
warehouse is 
a symbol, to some 
extent at least, of the 
company’s status. 
Enterprises with 
considerable financial 
resources do not 
hesitate to invest in 
dedicated warehouse 
buildings.

7R Park Kraków
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7r’s history on the warehouse 
market began with 7r Park 
Gdańsk in Pomerania, and has 
continued for over a decade. 
When in early 2018 the last of 
the facilities in the Gdańsk park 
was commissioned for use, it 
was clear that the experience 
gained throughout the years on 
the Pomeranian market cannot 
be simply squandered . that 
is why in september 2018 the 
construction of 7r Park tczew 
started. the project is located 
only 40 km from the centre of 
Gdańsk, at the intersection of 
91 and 244 national roads near 

AUTHOR: Marta Białowąs

A warehouse 
With thoUsANds 

oF WiNdoWs ANd doors
The warehouse developed by 7R for DOVISTA at 7R Park Tczew  

can fit as many as 13 000 windows and doors.

Well-PlAnned

dovistA Polska and velux Group 
are the largest manufacturers 
and exporters of windows in Po-
land, and their annual turnover ex-
ceeds PLN 1.9 billion. they employ 
almost 4 000 people, including 2 
400 employees working at eight 
factories located in the so-called 
Window Village in Wędkowy near 
tczew, where high-quality ra-
tionel and velfac windows and 
doors are produced. dovistA Pol-
ska invested over PLN 100 million 
in Wędkowy in 2015–2017. most 
of this amount was allocated to 
the modernisation of the ma-
chinery park as well as expansion 
and development of the factories. 
A powder coating plant, one of the 
most modern facilities of this type 
in europe, was launched in 2016. 
the project was crowned with 
the opening of a new distribution 
centre at 7r Park tczew in 2018. 
the warehouse developed by 7r 
for dovistA is located just 5 km 
from the company’s production 
facilities. this location allowed to 
connect the distribution centre for 
outbound orders (external logist-
ics) to the warehouse for materi-
als inbound to the Window village 
(internal logistics).

“thanks to this, we can use the 
same transport to and from the 

Window village. this is a more 
optimal solution not only in terms 
of costs, but also carbon dioxide 
emissions, especially considering 
that almost 6 900 trucks leave 
the Window village annually. 10 
trucks depart every day from the 
distribution centre alone, and an-
other 10 arrive with the goods that 
are to be stored in the warehouse. 
the distribution centre is also situ-
ated in the best possible location 
between our production facilities 
in Wędkowy in Poland and mari-
ampol in Lithuania,” added Woj-
ciech Baszkowski.

the warehouse in 7r Park tczew 
is the company’s only distribution 
centre in Poland. other similar 
facilities, which are part of the 
company’s distribution network, 
are located as far as in Germany, 
sweden and ireland. velfac and 
rationel products are sent to the 
warehouse in Pomerania, ready to 
be shipped to the customers. the 
warehouse fits up to 13 000 doors 
and windows. the products stored 
there are subsequently shipped to 
customers on the British market.

the A1 motorway, directly at the 
swarożyn interchange.

“our growth in Pomerania is 
one of  the elements of  the 
company’s expansion strategy 
throughout the country. Pom-
erania is developing rapidly and 
the outlook is even better now 
than a few years ago. the record 
low vacancy rate in Northern Po-
land shows just how much mod-
ern warehouses are in demand 
there. this is also evidenced by 
the huge popularity of our pro-
jects, which are leased even be-
fore completion,” said ryszard 

Gretkowski, vice President of the 
management Board of 7r sA.

two warehouses of 26,180 sq. m 
and 20,490 sq. m were construc-
ted at 7r Park tczew. dovistA 
leases 20,500 sq. m in the first 
one mentioned.

“the decision to lease warehouse 
space in 7r Park tczew was made, 
among others, based on its ex-
cellent location, access to highly 
qualified employees and attract-
ive terms offered to us by the de-
veloper,” said Wojciech Baszkowski, 
Ceo of dovistA Polska.

hiGh stANdArd

 
Like all projects currently un-
der construction by 7r,  the 
warehouse in tczew is a Class 
A facility, which has undergone 
BreeAm certification. Led light-
ing is installed in the building, 
and the facility also boasts of 
a unique access to the daylight 
at the level of 12.5%. this com-
bination allows to significantly 
reduce electricity consump-
tion. the building also has the 
highest fire resistance grade of 
over 4000 mJ.

“7r showed great flexibility during 
the construction of the warehouse. 
thanks to the commitment of the 
developer and dekpol, the general 
contractor, the distribution ware-
house started operating on time. 
As a result, the entire process of 
relocating the distribution ware-
house did not affect the UK-based 
recipients of our products, which 
is why we recommend cooperat-
ing with 7r to everyone,” summed 
up Wojciech Baszkowski.

7R Park Tczew
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INTERvIEw By: Aleksandra wojdyła

7R city warehouses 
Are CoNqUeriNG  

the mArKet

A year has passed since the launch of the ground-breaking 7R City Flex Last Mile 
Logistics concept. 7R-branded city warehouses are cropping up on the warehouse 
map of Poland, and are leased even before construction is completed. Meanwhile, 

the developer is already working on new facilities and new convenient features 
that will further streamline the tenants’ operations.

do you remember the moment 
when you made the decision to 
create a network of 7R City flex 
Last Mile Logistics warehouses? 

Bartłomiej Krawiecki, head of 
development, member of the 
Board at 7R: the breakthrough 
moment was the Christmas eve 
meeting at one of the hotels in 
Kraków, a year and a half ago. We 
talked about a network of city 
warehouses, which we wanted to 
launch as the first developer on 
the market. We had already talked 
about it before, but it was on that 
day that i sketched the logo of 
our 7r City Flex Last mile Logistics 
concept. 

A year has passed since the 
launch of the innovative 7R City 
flex Last Mile Logistics concept. 
What is your opinion about this 
period and the projects that have 
been completed so far?

Looking at the projects we have 
completed so far as part of the 
7r City Flex Last mile Logistics 

a challenge. the development 
process is more complicated in 
the cities and takes longer to 
complete, but this does not de-
ter us from expanding our urban 
portfolio.

how many warehouses of the 
new type have been developed 
so far? how many are under con-
struction? how many City Flex 
facilities will you build this year?

in January 2019 we completed 
the first building in 7r city Flex 
szczecin, which has been fully 
leased. A facility in Gdańsk is 
under construction, which has 
already been 100% commercial-
ised, and other facilities being de-
veloped are located in Łódź and 
Warszawa. We are constructing as 
many as three warehouses in the 
capital city, and there are 8 more 
projects in our pipeline. Later this 
year, we will commence construc-
tion in Wrocław and Gdynia, and 
also in Łódź.

What market factors and con-
sumer trends have made 7R City 
flex so popular?

Nowadays, the development of 
e-commerce has the strongest 
impact on the warehouse space 
market. time is a key factor for 
companies that process online 
orders and handle deliveries, 
hence the growing demand for 
city warehouses that support the 
so-called last mile. soon, same-
day delivery of the order will be-
come a standard in online shop-
ping, which means goods will 
need to be stored close to the 
end customer. 7r was the first 
developer in Poland to release 
the innovative small Business 
Units city warehouse concept, 
known as 7r City Flex Last mile 
Logistics. it is a unique solution in 
the country. Although single sBU 
facilities were constructed in the 
past, no developer has integrated 
them and connected in a form of 
a network before. this is how we 
fill in a previously undeveloped 
market niche.

how are they different from 
other projects?

What distinguishes our concept 
and is a real novelty on the mar-

ket is the option of concluding 
contracts for the lease of space 
in several locations on the same 
template. We ensure an equally 
high standard of both the ware-
houses and service in al l  of 
our facilities. 7r City Flex Last 
mile Logistics form a network 
of warehouses in key locations 
in Poland. Companies operat-
ing throughout the country are 
offered an additional opportun-
ity to optimise their logistics pro-
cesses and the supply chain. our 
concept offers them a competit-
ive advantage.

Are there actually companies 
that have decided to lease space 
in several City flexes in different 
locations?

Certainly. rtv euro AGd, for ex-
ample, which has leased space in 
szczecin and Łódź.

What kind of space can you con-
struct or arrange in 7R City flex 
facilities?

depending on the client’s needs, 
apart from the typical warehouse 

concept, i can honestly say that 
we have hit the bull’s-eye. All of 
our facilities are fully leased be-
fore the construction is com-
pleted. obviously this involves 
more work during the commer-
cialisation stage. in projects such 
as 7r City Flex szczecin, which of-
fers around 10 000 sq. m, we have 

as many as five tenants, while in 
large logistics parks single tenants 
occupy 10 000, 20 000 or even 
50 000 sq. m. After a year of the 
concept being on the market, we 
can say that it is very popular with 
tenants, which is why we are act-
ively developing it. the availability 
of land in urban areas is certainly 

Bartłomiej Krawiecki,  Member of the 7R SA. 
Management Board,  Head of Development

7R City Flex Szczecin

miejskie  
magazyny 7R 

PodBijAją rynek
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space in the facilities that form 
the 7r City Flex Last mile Lo-
gistics network we can offer to 
arrange service area, commer-
cial and exhibition space as well 
as bigger than standard office 
space. the design of the ware-
houses also supports light man-
ufacturing. our city warehouses 
are a great place not only for 
a quick pick-up or return of an 
order, but they can also serve as 
a showroom or even a value-ad-
ded services centre. this enables 
all of the key aspects of the com-
pany’s operations to be concen-
trated in a single location. 

Customers from which sectors 
will benefit from your solution 
the most?

7r City Flex Last mile Logistics 
was created for all companies 

that want to be closer to custom-
ers. in the case of bigger com-
panies that have large central 
warehouses outside the city, our 
facilities will serve as the last, al-
beit not the least important, link 
in the delivery chain. it is from 
there that couriers will depart 
to the end customers. this will 
shorten the distance they cover 
and allow them to reach custom-
ers faster. it is more convenient for 
large retail chains that are devel-
oping their e-commerce channel 
and for logistics operators to work 
with one owner and manager of 
several warehouse locations. the 
second main category of custom-
ers are small businesses and on-
line stores that need a warehouse, 
office and exhibition space in 
a single location. the warehouses 
that form the 7r City Flex Last 
mile Logistics network are perfect 

for distribution companies that 
operate on the local market, for 
example from the services, retail 
or pharmaceutical sector. 7r City 
Flex Warsaw Airport i is very popu-
lar with pharmaceutical industry, 
which considers the proximity 
of the end customer a key factor 
due to the transport conditions 
their goods require. 

What are the location require-
ments for 7R City flex facilities?

the characteristic feature of the 
warehouses that form this net-
work is their attractive location 
close to the city centre, which at 
the same time offers convenient 
access for trucks. they are close 
to shopping facilities and hous-
ing estates, which can be easily 
reached not only by car, but also 
by public transport. 

Tenants from which industries 
have so far decided to lease 
space in your City flexes?

these are mainly companies that 
offer courier services and other 
businesses that handle the final 
stage of deliveries, online stores 
selling electronic equipment, re-
tail chains that are starting to de-
velop their e-commerce channel, 
including companies from the 
electronics and household appli-
ances industry, and the clothing 
industry. Apart from being closer 
to the end customer, companies 
that have decided to lease space 
in a 7r City Flex facility also ap-
preciate a good access to employ-
ees. this was the case with com-
panies in 7r City Flex szczecin. 
they chose our facility because of 
the location and convenient com-
mute for future employees.

What are the biggest advantages 
of the warehouses in the tenants’ 
opinion? What are the benefits of 
choosing such a project?

the main advantage, as pointed 
out by the tenants, is the loca-
tion of warehouses within the 
city limits, which allows them 
to be as close to consumers as 
possible. the strategy of locating 
warehouses in the city centres is 
a response to the challenges of 
last mile logistics. it is also par-
ticularly important for businesses 
that compete for customers with 
the speed of delivery.. 

What was the biggest surprise 
in the 7R City flex Last Mile Lo-
gistics project? Was there any-
thing you did not expect?

rental dynamics. We assumed 
that the projects would be pop-
ular with tenants, but we did not 
expect that they would be fully 
occupied before completion of 
construction. We knew there was 

a demand for such facilities, but 
it was the first initiative of this 
scale in Poland and we were 
not sure how successful it would 
ultimately prove. today, a year 
since the launch, we know things 
turned out better than expected. 

What are your plans for further 
diversification of 7R’s offer?

We keep thinking about new con-
venient solutions that could make 
life easier for 7r City Flex Last mile 
Logistics tenants. We are currently 
considering introduction of elec-
tric vehicle charging stations in 
the network. removing combus-
tion cars from the city centres 
and replacing them with electric 
ones is becoming a global trend. 
At 7r, we believe that zero-emis-
sion zones in Polish cities are 
a matter of time. therefore, we 
want our network to be the only 
one on the market where electric 
vehicles can be charged so that 
they can be reliably used to dis-
tribute goods in city centres.

7R City Flex Łódź I 

RTv Euro AGD  
at 7R City Flex Szczecin
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“i am very happy that another 
large developer trusted us and 
invested in Łódź. i appreciate 7r 
for their innovativeness, profes-
sionalism, commitment, and an 
innovative business model. i be-
lieve that creating a network of 
city warehouses is a step in the 
right direction. it is noteworthy 
that the company has exploited 
the full potential of the location. 
i am convinced that tenants who 
have decided to operate here will 
appreciate the quick and easy 
access to employees,” said hanna 
Zdanowska, the mayor of the City 
of Łódź, at the opening ceremony.
the symbolic opening of the fa-

7R City Flex Łódź i
The official opening of the 7R City Flex Last Mile 

Logistics facility at Rokicińska Street in Łódź took place on 
September 26. This is the third facility in the city warehouse 

network developed by 7R.

Author: wioleta Kulpa

cility was performed by hanna 
Zdanowska, mayor of Łódź, to-
masz Lubowiecki, President of 
the management Board of 7r, 
Bartłomiej krawiecki, member 
of the management Board and 
head of development at 7r, and 
hubert hoffman, President of 
Commercecon, the general con-
tractor in the project.

CoNveNieNt LoCAtioN 

7r city Flex Łódź i is the com-
pany’s first project in this city. 
the facility is located in the east-
ern part of the agglomeration, at 

ANother WArehoUse 
oPeNed iN

rokicińska street. this location en-
sures direct access to the A1 motor-
way, and convenient access to the 
city centre. An additional advant-
age of 7r city Flex Łódź is that it is 
accessible by public transport.
“the facility in Łódź is our first of-
ficially opened project in central 
Poland, and not the last one. the 
entire region has huge business po-
tential, which is why we are already 
pursuing and planning subsequent 
projects there. We are particularly 
proud of the facility in Łódź due to 
its location and exposure: visitors 
entering the city are welcomed by 
our logo at the motorway junction,” 
said tomasz Lubowiecki, President 
of the Board of 7r sA.

PoPULAr With teNANts

the building has an area of 8 300 
sq. m and it has been popular with 
tenants since the very beginning. 
even before it was opened, it was 
fully leased by Bel-Pol (1 300 sq. 
m), rtv euro AGd (1 600 sq. m), 
hydro Building systems Poland (2 
500 sq. m), and Zenner Poland (3 
100 sq. m).

“so far, all the facilities we add to our 
network of the city warehouses get 

leased very quickly. this reassures 
us we have chosen the right path 
and encourages to continue devel-
oping. tenants of the Łódź facility 
have particularly appreciated its 
excellent location, which ensures 
efficient last mile logistics, and 
our flexible approach, including 
openness to division of the offered 
space and attention to their needs,” 
argued Bartłomiej krawiecki, mem-
ber of the Board and head of de-
velopment at 7r sA.

toP CLAss BUiLdiNG 

the facility was built in just over six 
months. Led lighting was installed 
in the warehouse, and daylight is 
provided in the near dock area. Fire 

resistance is at the highest level of 
over 4,000 mJ/sq. m. the project 
would not have been completed 
in such a short time without the 
commitment of Commercecon, 
the general contractor.
“We believe that each project we 
complete is the investor’s dreams 
and business visions coming true. 
7r city Flex Łódź i is undeniably 
an excellent location and a well 
thought-out project that meets the 
needs of the tenants. the construc-
tion of the facility, however, would 
not have been possible without 
an experienced and committed 
team, and mutual trust. We are 
happy with 7r’s success and we 
are proud that we can be part of 
it,” said hubert hoffman, Ceo of 
Commercecon.

From the left :  Hanna 
Zdanowska,  Tomasz Lubowiecki

From the left :  Hubert Hoffman, Bartłomiej 
Krawiecki,  Hanna Zdanowska,  Tomasz Lubowiecki
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7R focuses  
on modern offices

They were previously only used to store products, materials, and 
equipment. Nowadays, they also offer comfortable and modern 

commercial space. We are talking about the warehouses, which more 
and more often offer office space of premium quality that matches 

that of the top-class office buildings.

the trend of adding office space 
to warehouses started in the 
1950s in New york in the United 
states. At that time, the old 
abandoned production halls, 
warehouses and factories served 
as artists’ studios. this use of 
space appealed to many around 
the world. some decided to go 
one step further, and turn ware-
house area into offices. over 
time, more and more companies 
began moving their headquar-
ters to warehouses, and offices 
in logistics parks became more 
modern and attractive, and were 

Author: Aleksandra wojdyła

designed with the well-being of 
employees in mind.
“How the office looks does mat-
ter. especially in the case of com-
panies operating, just like us, in 
the transport, shipping and lo-
gistics business, which is a rather 
specific industry that needs to 
constantly compete for new 
employees. When a candidate 
applying for a job sees an office 
which is modern, trendy and full 
of convenient amenities, the po-
sition he or she applies for imme-
diately becomes more attract-
ive. Currently, in terms of quality 

some of our office space located 
in warehouses can compete with 
modern office buildings occu-
pied by large corporations,” says 
Łukasz kuliński, Branch director 
Kraków, rohLiG sUUs Logistics.

A LoCAL toUCh

A branch of f ice  o f  rohLiG 
sUUs Logistics is located at the 
7r logistics park near Kraków. 
the two-storey modern office 
impresses the visitors with ex-
tensive glazing, warm colours, 

comfortable furniture and lots 
of natural greenery.
“All of our new offices are de-
signed according to specific 
standards. however, each re-
gional branch wants that indi-
vidual touch that emphasises the 
connection with the given region. 
in our case it is a large wallpaper 
in the corridor with the map of 
kraków,” added Łukasz kuliński.
rohLiG sUUs Logistics leases 
over 15 500 sq. m of warehouse 
space in 7r Park Kraków. the 
office was designed to occupy 
a part of the space inside the 
hall. over 40 people work there, 
mainly from the freight shipping, 
customer service, administration, 
accounting and support depart-
ments. it is also used by ware-
house staff. modern social rooms, 
cloakrooms and canteens are at 
their disposal.
“An office in a warehouse must 
fulfil certain functions. it is im-
portant to remember about this 
when designing such space. this 
includes cloakrooms for ware-
house staff, which take up al-
most half of the first floor of our 
facility, spacious and comfortable 
dining rooms, and sliding service 
windows that facilitate commu-
nication between the office and 
the warehouse. modern office 
buildings do not offer such solu-
tions,” sums up Łukasz kuliński, 
Branch director Kraków, rohLiG 
sUUs Logistics.

UNiqUe sPACe

the rohLiG sUUs Logistics branch 
is not the only example of an at-
tractively designed office in the 7r 
park near Kraków. iGLomeN, which 
occupies over 6 000 sq. m of ware-
house and office space in 7r Park 
Kraków, also moved its headquar-
ters to the park.
iGLomeN distributes frozen food 
to the retail sector and is a leading 
food distributor for the horeCa in-
dustry in southern Poland.

“it was a natural choice for us. 
iglomen’s main office should be 
located where the warehouse and 
logistics facilities are. We also con-
sidered the convenience of our 
employees and their comfort-
able commute to the workplace, 
which 7r Park Kraków ensures,” 
says Adam Jaszczyk, vice Presid-
ent of the management Board of 
iglomen. About 120 people work 
at the iglomen headquarters, 
among all in the logistics, admin-
istration, telemarketing, customer 
service departments, and man-
agement offices. the two-storey 
office is located next to the ware-
house hall.
“the first floor of our office has 
been designed to a high stand-
ard. it  offers ,  among others, 
g lazed modern conference 
rooms and soundproof rooms. 
A unique highlight is our cooking 
studio that resembles an eleg-
ant restaurant. We use it to train 
employees, discuss menus with 

restaurant owners, invite and 
host our customers, and exam-
ine new products presented by 
distributors and manufacturers. 
the studio is equipped with cam-
eras, a tv and a projector, which 
makes it possible for a large 
number of people to participate 
in presentations and trainings,” 
adds Adam Jaszczyk.

there is more and more interest 
on the warehouse market in at-
tractively designed and modern 
offices at logistics parks. this 
trend has emerged due to the 
changing attitude of companies 
that understand that office space 
is a factor that has a real impact 
on business development and 
organizational culture. Well-ar-
ranged offices, also on the ware-
house market, are a magnet that 
attracts good employees. this 
growing market awareness is 
a challenge for warehouse space 
developers.

ROHLIG SUUS Logistics office

ROHLIG SUUS Logistics office

IGLOMEN cooking studio
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Warehouses full of art
Most of us associate art with galleries and museums. However, 

for some time now art has been appearing more and more often 
in public space, at hotels, at restaurants and even in workplace 

settings. The leading Polish brands have certainly played 
significant role in art’s promotion.

Author: Marta Białowąs

Banks, insurance companies, 
the largest corporations, and 
also small enterprises are more 
and more willing to promote 
art and culture as part of their 
Csr activities. this means that 
exhibitions, vernissages, film 
screenings and theatrical shows 
are no longer confined to mu-
seums or cinemas, but can be 
encountered in settings that are 
less typical for them, yet closer to 
people: streets, parks, shopping 
malls, and offices.

ArtistiC reAL estAte

there are more and more com-
panies on the domestic real es-
tate market that support artists 
and promote art in various ways, 
among all by introducing it to 
their offices and exhibiting it in 
public space. An example of such 
an initiative is the outdoor Art 
Walk gallery, created by Ghelamco 
and the sztuka w mieście (Art in 
the City) Foundation in front of 

the Warsaw spire office building, 
one of the developer’s flagship 
projects in Warszawa. the gallery 
was created on a city square ac-
cessible to everyone, which was 
also constructed by the investor. 
the specially designed exhibition 
passage consists of 20 segments, 
each with a window through 
which passers-by can admire the 
exhibited works.
Another example is the Q22 office 
building located in the capital 
city, which was put into use just 

over 3 years ago. the walls of the 
building’s staircase are decorated 
with ten murals. they were made 
at the request of deloitte, one of 
the tenants, and the intention 
was to encourage employees to 
switch to a healthy lifestyle and 
use stairs instead of lifts. the mur-
als inspired by Warszawa, its sym-
bols and landmarks, such as sa-
vior square, Copernicus science 
Centre, vistula Boulevards and 
kępa Potocka, were created by 
six illustrators.

extrAordiNAry 
iNsPirAtioN

7r went one step further. the 
warehouses constructed by the 
developer have become an inspir-
ation for a collection of graphics.
“the idea itself is the product 
of a private meeting and my 
conversations with Anna so-
bol-Wejman, an outstanding 
artist from Kraków. her artistic 
curiosity made her interested in 
new facilities emerging in the 
surrounding space, namely our 
warehouses. the desire to see 
and touch something new that 
could become an inspiration and 
could find reflection in her work, 

made her interested in their form, 
which she decided to give a new 
artistic dimension to,” explains to-
masz Lubowiecki, President of the 
Board of 7r sA.
“7r fascinated me with its unique-
ness in our industrial landscape. 
i expressed my fascination in 21 
graphics made using the etching 
technique. the inspiration was the 
conciseness of form, colours, scale, 
and functionality of their archi-
tectural design,” added Anna so-
bol-Wejman, author of a series of 
graphics entitled 3x7r.
the collection, as the very name 
suggests, consists of three parts. 
each of them is made up of seven 
graphics.
“When the artist finished work-
ing on them, i wondered how to 
use them. this is how the idea to 
combine both of our projects was 
born: building warehouses and 
promoting art. We want to use the 
space in our facilities to exhibit art 
and organise the artist’s vernissage 
in one of the warehouses. office 
buildings and shopping malls are 
easily accessible, and are more 
and more often used to promote 
art. however, considering ware-
houses are usually inaccessible 
to most people, by inviting them 
inside and letting them interact 
with art we are doing something 

truly ground-breaking,” said to-
masz Lubowiecki.
Warehouses seem to be the perfect 
place to showcase works of art. the 
space, its simplicity and purity of 
form prevent the viewer from get-
ting distracted, and art is really in 
the centre of attention. the impact 
of the first vernissage may determ-
ine the fate of the entire project.
“deep down, i believe and hope 
that this one-off project will be-
come a cyclical event. my dream 
is to make our space at various 
7r facilities in Poland available to 
other artists as well, with their di-
verse artistic forms,” said tomasz 
Lubowiecki.

There are more and 
more companies 
on the domestic 
real estate market 
that support artists 
and promote art by 
introducing it to their 
offices and exhibiting 
it in public space.
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Wind in the sails
The history of 7R on the warehouse market started in Pomerania. 

Nowadays, more than a decade later, the company continues  
to successfully carry out subsequent investments there and has not yet 

said its last word when it comes to projects in the pipeline.

INTERvIEw By: Marta Białowąs

the construction of the first two 
facilities at 7R tczew park has just 
finished. What are your next plans 
for this project?

Ryszard gretkowski, Vice Pres-
ident of the Management Board 
of 7R SA.: indeed, the opening of 
two warehouses of a total area of 
46 700 sq. m took place on septem-
ber 5 as part of the first stage of the 
project in tczew. however, this is not 
the end. in the coming months, we 
will start construction of the 2nd 
stage of 7r Park tczew. Ultimately, 
we plan to build three warehouses of 
a total area of over 50 000 sq. m. this 
means that in the first two stages 
of development of the park we 
will build around 100 000 sq. m 
of modern warehouse space. the 
facilities built in the first stage are 
already fully leased, and in the case 
of the subsequent ones we have 
either already signed contracts or 
we are in the process of contracting 
tenants. many factors contributed 
to the huge success of this project, 
including availability of attractively 
priced land, good accessibility to the 
national road and the A1 motorway, 
friendly attitude of the local author-
ities towards investors, as well as the 
proximity of a special economic 
Zone and high employee availability.

When can the construction of 
subsequent facilities commence? 
Are clients already lining up to 
lease them?

We have already signed a contract 
for the construction of the first facil-
ity that will be built in the 2nd stage 
of development of 7r Park tczew. it 
will be a Bts warehouse of an area 
of around 30 000 sq. m. it will host 
the first distribution centre in north-
ern Poland of a large nationwide 
grocery chain. the warehouse will 
be adapted to the tenant’s needs, 
and some of the leased space will 
be occupied by freezers and cold 
stores. We are also in the final phase 

of negotiations of a contract for the 
construction of another dedicated 
warehouse of a total of around 
10 000 sq. m in this location for one 
of the leading logistics operators 
specialising in courier shipments 
in Poland. the construction of both 
facilities will start in the coming 
months, and their completion is 
scheduled for mid-next year. After 
constructing these two buildings 
on the land we own, there will still 
be space for another warehouse of 

around 10 000 sq. m. We are cur-
rently negotiating with other tenants 
that are interested in our project. 
We plan to launch it not later than 
by the end of the following year and 
this will conclude the 2nd stage of 
development of the park.
We consider the scale of the project 
a huge success. however, we see 
even greater potential for develop-
ment in this location.

7R Park Tczew is yet another 7R 
project in the north of Poland, 
after 7R City flex Szczecin and 7R 
City Flex gdańsk airport. how do 
you assess the potential of this 
part of the country?

ten years ago, when we started 
constructing 7r Park Gdańsk, our 
first project in Pomerania, not 
everyone was convinced that this 
is an obvious direction for the 
development of the warehouse 
market. 7r realized very quickly, 
already in 2010, that the potential 
of this region is much higher than 
it would seem. however, for many 
years Pomerania was not attract-
ive for the logistics and warehouse 
industry, mainly due to the poorly 
developed road infrastructure. A lot 
changed with the opening of the 
A1 motorway and the deepwater 
Container terminal (dCt) in the 
Port of Gdańsk. investors started 
coming to the tricity. the market 
became more active. We also took 
advantage of this opportunity by 
providing warehouse space to 
companies that decided to invest 
in Gdańsk. these were both Pol-
ish enterprises from other parts of 
the country as well as foreign busi-
nesses, mainly from scandinavia. 
Pomerania is a very interesting 
market for them. Firstly, because 
of the relative proximity of Gdańsk. 
secondly, because the costs of do-
ing business are much lower in Po-
land than, for instance, in Norway 
or sweden.
the construction of ports played 
a huge role in the development 
of the tricity area. two ports are 

already operating in dct Gdańsk 
terminal and the construction of 
another one is planned. the tran-
shipment port in Gdańsk and the 
Baltic Container terminal (BCt) 
in Gdynia function well too. there 
are also plans to further develop all 
three ports. there is more and more 
talk about the construction of the 
Central Port. this means that the re-
gion’s potential is gradually increas-
ing and more and more companies, 
our potential clients, are becoming 
aware of that.

7R also took its first steps on the 
warehouse market with a project 
in the north of Poland, namely in 
gdańsk.  if you were to compare 
the market today and back then, 
what are the most important dif-
ferences? What major changes 
have taken place during this time?

We were one of the first de-
velopers to notice and believe in 
the potential of this region. thus, 
within a few years of building the 
first warehouse, we have become 
a leader on the Pomeranian mar-
ket and to this day we have been 
successfully executing subsequent 
projects there, like the above-men-
tioned 7r Park tczew, as well as 
two facilities in our network of city 
warehouses, 7r city Flex Gdańsk 
Airport and 7r City Flex szczecin, 
which were fully leased even be-
fore completion.
When we started out on the ware-
house market in 2008, there were 
only about 50 000 sq. m of logist-
ics and storage space in the tricity. 
As of the end of 2018, there were 
nearly 500 000 sq. m of such 
space and another 150 000 sq. m 
were under construction. the num-
bers speak for themselves. the 
difference becomes the most 
obvious if you compare the scale 
of operations of the tenants we 
started out with 10 years ago in 
Gdańsk. Back then, they typically 
needed 2 000–3 000 sq. m, while 
today this number is ten or more 
times higher.

What makes this region more 
attractive, compared to other lo-
gistics markets in Poland? What 
are the competitive advantages 
of the region?

Gdańsk and the entire Pomerania 
region seem to offer more and more 
advantages, which is confirmed by 
international awards and rankings. in 
2018, the tricity received the presti-
gious award for the fastest growing 
city in the Cee Business services 
summit & Awards competition, 
awarded to the leading modern 
business services hubs in Central 
and eastern europe. this year, in 
the global ranking of places offer-
ing the best quality of life, prepared 
by numbeo, Gdańsk was in the top 
hundred, ahead of among other 
Lisbon, Paris, and rome, as well 
as other Polish cities like Poznań, 
Warszawa, Wrocław, and kraków. 
many factors contribute to the over-
all good image of the tricity, which 
attracts more investors: the already 
mentioned proximity of ports, which 
opens up Gdańsk to the world, good 
accessibility not only by sea but also 
by land, good access to employees, 
and also an investor-friendly climate 
that the local authorities and co-
operating organizations create. 

Apart from the expansion of 7R 
Park tczew, what are your next 
plans for developing 7R’s busi-
ness in Pomerania and, more 
generally, in the north of Poland?

over the past 10 years, we have 
constructed approx imately 
150 000 sq. m of space in the tri-
city. We have so far been delivering 
one warehouse a year on average, 
which was driven by both the mar-
ket needs as well as our capabilit-
ies. Now we are progressing with 
our projects much faster and i as-
sume that over the next decade we 
will deliver at least twice as much 
space. however, if the market’s de-
mand proves higher, we are pre-
pared and we have secured land 
for future projects.  

Ryszard Gretkowski,  vice President  
of the Management Board of 7R SA
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the 2 million sq. m stock, in the 
form of 10-meter-high buildings, 
blended in unnoticed with the 
Polish landscape. this is clearly 
visible, for example, when trav-
elling to Poznań along the dk2 
(e30) route. industrial properties 
were not popular with investors, 
and industrial teams at broker-
age companies consisted of only 
one or a few persons. What about 
15 years later? major changes 
have taken place in the logistics 
sector in terms of quality and 
quantity. indoor warehouse stock 
amounted to nearly 16 million sq. 
m at the end of the first half of 
2019. Analysts speak of an 8-fold 
increase but, to use a more illus-
trative comparison, it is equival-
ent to the area of a city like Cze-
ladź in silesia or Zgorzelec at the 
border. Nowadays, most of the 
transport inbound to Poznań is 
via the A2 motorway. this makes 
a big difference.

imPortANt roLe  
oF e-commerce

the approach of ordinary con-
sumers and their awareness of 
logistics processes have also 
evolved. one cannot ignore the 
visible changes in the landscape 

along Polish motorways and ex-
pressways. Warehouses and their 
facades are becoming more and 
more characteristic and recog-
nizable, and last mile logistics 
facilities are also gradually blend-
ing into the urban tissue. Not all 
trends on the warehouse market 
are directly related to consumers. 

e-commerce is certainly a bridge 
between professional real estate 
market participants and end 
users. For the buyer, this boils 
down to efficient processing of 
an online order, fast delivery and, 
for the most perceptive ones, tak-
ing note of the address of the lo-
gistics centre on the shipping la-

 Sixteen million
iN FiFteeN yeArs 

A lot of time has passed since the year 2004, especially when the 
development of the warehouse market in Poland is considered. At that 

time, the total warehouse stock reached 2 million sq. m. We are obviously 
talking about the so-called class A facilities. However, the definition  

of a quality standard of a logistics facility has slightly changed over time.

AUTHOR: TOMASZ KOSTRZEwA

bel. however, tenants, developers 
and brokers are under constant 
pressure from a whole range of 
factors that are directly or indir-
ectly related to e-commerce. 

the FUtUre oF the 
WArehoUse sPACe 
mArKet

Currently, the future of the pro-
fessional warehouse market de-
pends on three factors. the first 
one – new retail – does not only 
cover digitalisation of the sales 
process and the impact of the 
internet on the retail market. it 
is more of a change in the way 
of thinking about retail sales 
and shifting weight from the 
chain of brick-and-mortar stores 
to delivery via specialised logist-
ics and courier companies. the 
challenges remain the same: 
price, quality, and accessibility. 
however, consumers have ever 
higher expectations regarding 

these parameters. this is where 
we come to the second factor, 
aptly described by two notions: 
automation and proptech. the 
real estate industry is wrongly 
perceived as relatively conservat-
ive when it comes to technology. 
it is true that little has changed 
in the area of materials and work-
manship in recent years. however, 
commercial real estate is not only 
the physical product of construc-
tion works, but a kind of microsys-
tem, where tenants and end users 
need to communicate effectively. 
this is where new technologies 
come to aid. Among other, they 
enable automation of logistics 
processes, which seems inevitable 
due to the increasing cost of la-
bour. information technology also 
supports these processes with 
efficient and, most importantly, 
end-user-friendly communication 
channels.

let us reflect for a brief moment: 
can the world of logistics thrive 

without infrastructure? obvi-
ously not. road infrastructure 
immediately comes to mind. in 
2018 alone, around 342 km of 
expressways were delivered and 
contracts for the construction of 
around 446 km of motorways 
and expressways were signed. 
the warehouse market is one 
of the main beneficiaries of the 
development of road transport. 
however, the time has come for 
a change in perspective. it is the 
network of logistics facilities that 
is beginning to be perceived as 
the new infrastructure. it will not 
be possible to meet the ever-
higher needs of the consumers 
without a coordinated network 
of facilities and a number of 
partners in the supply chain, 
cooperating with one another. 
From the perspective of the en-
tire economy, viewing logistics 
as infrastructure is important in 
strategic planning and enables 
sustainable economic develop-
ment in all regions of Poland.

Tomasz Kostrzewa, Associate Director,  Capital  Markets
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the past two years have been 
a time of rapid development for 
7r. As the leader in two regional 
markets, the company has grown 
to become one of the largest de-
velopers in Poland. According to 
a JLL report, 7r ranks high third in 
terms of space under construction, 

ahead of many previously bigger 
market players.

2017 was a breakthrough year, 
when the developer delivered 
around 140 000 sq. m of mod-
ern warehouse space, doubling 
the size of its existing portfolio. 

2018 ended with a similar res-
ult, but with one very significant 
difference: three other locations 
were added to the two flagship 
projects in Gdańsk and kraków, 
and many more were already 
planned. this culminated in 2019. 
the company currently has over 

LeAsiNG 

dReAM TeAM
By September 1, 2019, 7R had found and acquired clients for over 
176 500 sq. m of warehouse space in its projects throughout the 

country. This would not have been possible without the team  
of professionals from 7R’s Leasing Department.

Author: Marta Białowąs

600 000 sq. m of modern ware-
house space either under construc-
tion or in the preparatory phase, 
almost half of which will be com-
pleted by the end of 2019. however, 
all this would not have been possible 
were it not for the people who form 
this company. 

divisioN oF tAsKs

 
Building a warehouse is half the 
battle. the other half is commer-
cialising it, which is a task for 
people working at the leasing 
department managed by maciej 
Krawiecki. there are currently 8 
people in the team, working in 
kraków, Warszawa, Gdańsk, and 
sosnowiec. Having offices in vari-
ous parts of Poland enables 7r to 
always be close to the customers 
and better understand the needs 
of local tenants, as well as the spe-
cifics of their business operations 
on the given market.

“When i joined the company in late 
2017, the leasing department was 
much smaller, as it consisted of only 
three people. For us to be able to de-
velop and lease subsequent projects 
at the assumed pace, we needed to 
increase employment,” said maciej 
Krawiecki, Leasing director at 7r sA.
every person working in the 7r 
leasing department deals with 
a different region. Joanna ociep-
ka-Wojciechowska works at the 
headquarters in Kraków and is re-
sponsible for projects in małopolska 
and Podkarpacie, mateusz Gierka, 
based in sosnowiec, is available 
to clients from the silesia region, 
and marzena taube in Gdańsk 
supports companies from the tri-
city. the Warsaw team consists of 
małgorzata czepel, responsible for 
leasing space in Greater Poland 
and Upper silesia, Katarzyna Litwin 
covering the mazovia area, cent-
ral Poland and West Pomerania 
Province, and Karol Górnicki who 
commercialises space in the Kielce 
area and cooperates with clients 

interested in Bts facilities. Paulina 
kozłowska, who is our leasing 
Coordinator, supports all leasing 
managers in their daily duties.

“We are not a large corporation 
where the leasing managers get 
only a narrow scope of work. every-
one has a real impact on what we 
do at the leasing department, on 7r 
facilities in the region he or she is re-
sponsible for, and on logistics parks 
he or she commercialises,” added 
maciej Krawiecki.

qUALity Comes First

 
despite the several-fold increase 
in the scale of operations over the 
past few years, the highest quality 
remains the single most important 
value for 7r. this is confirmed by the 
results of the 7r brand perception 
market survey conducted by GfK 
Polonia in July 2019. According to 
them, what makes the developer 
stand out among its competitors is 

the high quality of the developed 
warehouses, the ability to adapt fa-
cilities to the specific needs of the 
clients, as well as the positive experi-
ence of cooperation with 7r, namely 
good relations, fast customer service 
and communicative employees.

“this confirms the effectiveness 
of the strategy we have adopted, 
whose fundamental principles are 
being flexible about the needs of 
the clients and being able to modify 
projects to meet their requirements. 
i believe that can only be achieved 
through investing in knowledge. 
For me as a manager, it is extremely 
important to be able to continue 
developing the skills and qualific-
ations of my employees. only this 
way will they be able to understand 
the market and customer needs, 
and respond to them as well as pos-
sible. in our work, it is extremely im-
portant not only to reassure clients 
that we will do everything they ask 
for, but also to be able to protect 
them against possible threats or 
misguided solutions,” emphasized 
maciej Krawiecki.

As 7r is constantly growing and new 
projects are started each quarter, it is 
possible that more people will join 
the company in the near future to 
be able to provide excellent custom-
ers service and a consistently high 
level of commitment to all projects.

“When recruiting new people, 
i consider how the team will func-
tion as a whole. Building the team, 
i mostly focus on personalities and 
it seems to me that so far we have 
managed to match our staff mem-
bers perfectly in terms of what they 
want to do, what approach they 
have and what they care about the 
most. We complement one an-
other and motivate to tackle the 
new challenges. there is no better 
motivation than knowing you are 
doing what you like with people 
you feel good with. you can learn 
everything else,” summed up 
maciej Krawiecki.

From the left :  Paulina Kozłowska,  Katarzyna Litwin,  Mateusz 
Gierka,  Małgorzata Czepel,  Maciej  Krawiecki,  Karol Górnicki , 
Marzena Taube,  and Joanna Ociepka-wojciechowska

Building a warehouse 
is half the battle. 
The other half is 
commercialising it, 
which is a task for the 
people working at the 
leasing department. 
There are currently  
8 people in the team, 
working in Kraków, 
Warszawa, Gdańsk, 
and Sosnowiec.
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risiNG stAr AWArd For 7r
7R has been dubbed the rising star 
of the real estate industry. The jury 
of the 16th edition of the prestigious 
2019 Central & Eastern European 
Real Estate Quality Awards (CEEQA) 
competition awarded our company 
in the Rising Star Award category.

the CeeqA awards ceremony is 
a flagship event in the commercial 
real estate industry. every year, re-
cognition is given for outstanding 
business performance across all 
market segments and the best real 
estate projects in 18 countries in the 
Central and southeastern europe.
the rising star Award for 7r is 
a great distinction and a perfect 
summary of our rapid development 
over the past few years. in this year’s 

edition there were as many as 
12 companies nominated in the 
same category. the jury assessed 
the candidates by looking at the 
company’s results and business 
achievements, and overall con-
tribution to the development of 
the real estate industry. the global 

consulting company deloitte su-
pervised the process of evaluating 
the nominees and awarding prizes. 
the award was accepted on be-
half of 7r by tomasz Lubowiecki, 
President of the management 
Board. the grand gala took place 
on may 15, 2019 in Warszawa.

7r PArK tCZeW is NoW oPeN!
As part of its partnership with 
Hillwood Polska, 7R developed 
Park Tczew, another project loc-
ated in Pomerania, which was 
officially opened on September 5. 
Dekpol was the general contractor 
in the project.

7r Park tczew is another project 
developed as part of the cooper-
ation between 7r and hillwood 
Polska. it consists of two ware-
house facilities of a total area of 
approximately 46 700 sq. m, oc-
cupied by the dovista Group and 
the swiss company huber+suhner.
“thanks to the partnership between 

7r and hillwood, tenants can be 
sure the investment will be com-
pleted on time and in keeping with 
the original assumptions. We are 
taking full advantage of the poten-
tial of both companies, strength-
ening our presence in such prom-
ising logistics and manufacturing 
market as Pomerania,” said hubert 
michalak, President of the manage-
ment Board of hillwood Polska.
the facility is located in the Pomera-
nian special economic Zone (Psse) 
at the intersection of national 91 
and 244 roads, near the A1 motor-
way, directly at the swarożyn inter-
change, which provides access to 

the country’s main transport routes 
and enables efficient distribution of 
products both on local as well as 
foreign markets.
“the Pomeranian market plays an 
important role in the company’s 
development strategy. our first 
warehouse was constructed 10 
years ago in this region. We are 
glad that we can continue devel-
oping our business there and, to-
gether with our long-term partner 
hillwood Polska, unlock the full po-
tential of this location. As demand 
for warehouse space in the region 
is growing, 7r is already planning 
the construction of three more 
buildings,” says ryszard Gretkowski, 
vice President of the management 
Board of 7r sA.
7r Park tczew has already been 
recognized by real estate experts. 
the project was one of the final-
ists in the prestigious 2019 Prime 
Property Prize competition in the 
‘Project of the year on the Logistics 
and Warehouse market’ category.

ANother WArehoUse At 7r PArK KieLCe 
For An e-commerce GiAnt
myBOX Logistics, a company from 
the Marketing Investment Group, 
has signed a contract with 7R for 
over 22 000 sq. m in Kielce.

7r Park Kielce is a warehouse pro-
ject that is being developed next to 
the s7 expressway and the Kielce 
Południe interchange. two ware-
house halls will be built as part of 
the project of a total area of over 
60 000 sq. m. the first of the ware-
houses, of a total area of 23 000 sq. 
m, will be completed in June 2020. 
Construction of the second facility 
has just started and is expected to 
end in q4 2019. this facility has been 
rented by myBox Logistics, a com-
pany from the marketing investment 
Group (miG). miG owns a network of 

almost 400 stores operating under 
well-known brands such as sizeer, 
50style, symbiosis, timberland, 
and Umbro, as well as e-commerce 
stores of these brands in the Cee re-
gion. the company is also a whole-
sale distributor on the Polish market 
of brands such as timberland, New 
era, Lotto, Umbro, and the Lacoste 
footwear line. the company will 
coordinate logistics services for its 
retail network from the new facility 
in Kielce, including the dynamically 
developing e-commerce channels. 
the warehouse leased by myBox 
Logistics will be adapted to the ten-
ant’s needs, among all by increasing 
the height to 12 metres, reinforcing 
the floor and assembling a mul-
ti-level mezzanine.

“We appreciate 7r’s flexible approach 
to our needs. in view of the rapid ex-
pansion of our network, including in 
the online sales segment, we were 
looking for a location that would let 
us be close to customers and effi-
ciently ship the ordered products. 
7r Park Kielce meets all of our re-
quirements,” said Krzysztof Nitsch, 
member of the management Board 
of marketing investment Group.

ANsWeAr.Com At 7r PArK KrAKóW
T h e  e - c o m m e r c e  g i a n t 
WearCo Sp. z o. o., owner of the 
Answear.com brand, will take up 
41 000 sq. m of space in the new 
warehouse in 7R Park Kraków.

Answear.com, the leading online 
store from the fashion industry, has 
rented space in the ninth 7r Park 
Kraków warehouse. the building has 
been fully adapted to the tenant’s 
individual business needs. A part of 
the building is taller, which allowed 
to construct a multi-level racking 
system in the form of a mezzan-
ine. it increases storage space and 
allows to pick goods from various 
assortment groups. the warehouse 
is also equipped with a system of 
conveyors and sorters that signific-
antly streamline work. modern in-
frastructure and the implemented 
solutions allow customers to build 
their advantage in the competitive 
e-commerce industry.

“the Answear.com brand is grow-
ing stronger every year. our mul-
ti-brand platform allows to order 
clothes, footwear and accessories 
of over 300 global brands and 
have them shipped to seven coun-
tries. Nowadays, delivery time is 
the most important parameter for 
customers, which is why we try to 
accelerate fulfilment as much as 
possible. it is noteworthy that we 
ship orders to customers in Po-
land, the Czech republic, slovakia 
and hungary as quickly as within 
24 hours. the strategic location of 
7r Park Kraków near the A4 motor-

way will significantly streamline the 
dispatch of our goods to all parts of 
Poland and to our other markets in 
the south and east of europe,” said 
Bogusław kwiatkowski, director of 
operations at Answear.com.
7r Park Kraków is located in the 
Wieliczka Zone of economic 
Activity. the location of the facil-
ities streamlines the distribution 
of products to various parts of Po-
land, as well as to the neighbour-
ing countries. the proximity of the 
eastern ring road of Kraków is also 
very important, as it makes the city 
quickly accessible.
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MTB  
championship races 

At the seAside
The 7R CST MTB Gdynia Marathon Polish Championships have come 
to an end. It is the most important event in Poland for mountain biking 
enthusiasts, and 7R is its proud titular sponsor. The event was attended  

by several hundred contestants, both professional athletes as well as 
amateurs, in various age groups.

one of the most important cyc-
ling events in Poland took place on 
september 8, 2019 in Gdynia. over 
800 contestants took part in the 

marathon race, almost twice as many 
as in the previous year. the high pop-
ularity proves that interest in moun-
tain biking in Poland is growing, and 

so is the number of fans. New  xCm 
Polish Champions triumphed in the 
competition in the elite, Under-23 
and Juniors categories.

the first two races were u-23 con-
testants who raced on a distance 
of 1.1 km, followed by younger 
Juniors who covered a distance 
of 1.9 km, and older Juniors on 
a distance of 3.8 km. this was fol-
lowed by the main Polish Cham-
pionship race. 146 elite athletes 
enrolled for the 90 km race. 
Barbara Borowiecka (tkk Pacific 
Nestle Fitness Cycling team) and 
Adrian Brzózka (JBG-2 Cryospace) 
won in this category. mateusz 
Nieboras (JBG-2 Cryospace) and 
Klaudia Czabok (Warsaw Cyc-
ling Club) triumphed in the U-23 
category. the best Juniors were 
Konrad Czabok (Warsaw Cycling 
Club) and magdalena Zawierta 
(Wkk Wieruszów Wkk Pfleiderer 
Wieruszów). Amateurs taking 
part in the race could choose 
a distance of 90 km, 60 km or 
30 km. 7r was represented by 
tomasz Lubowiecki, President of 
the management Board, ryszard 
Gretkowski, vice President of the 
management Board, who won 
2nd place in the m5 category 

Ryszard Gretkowski (on the left) ,  vice President 
of the Management Board of 7R,  on the podium

Ryszard Gretkowski,  vice President 
of the Management Board of 7R
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(60 km), Jakub Cebula, Project 
management vice director, and 
Patryk Gretkowski, electrical Pro-
ject Coordinator.

the championships were held at 
the seaside, but the routes imit-
ated a mountain landscape, run-
ning along forest roads of the tri-
city Landscape Park and the Kacze 
Łęgi nature reserve. difficult un-
even uphill and downhill sections 
required great skill and endurance. 
the cumulative elevation gain of 
a single lap amounted to 714 m, 
and the contestants completed 
one, two or three of them, de-
pending on the chosen distance. 
many attractions were prepared for 
the contestants and supporters in 
a special sports campus organised, 
among others, by 7r.

“this year’s 7r Cst mtB Gdynia 
marathon ensured plenty of 
top-league sports emotions to 
the contestants and spectators. 
A record number of contestants 

shows that there are many cyc-
ling enthusiasts in Poland. i am 
glad that 7r sponsored one of 
the most important competitions 
in the country in this sports cat-

egory, and that we have contrib-
uted to the promotion of this dis-
cipline,” said ryszard Gretkowski, 
vice President of the manage-
ment Board of 7r sA. 

7r became known for supporting 
sports initiatives, and the com-
pany has engaged in sponsorship 
initiatives since its establishment. 
the 7r sports Association was 
also founded at the company, 

and its main goal is to promote 
a healthy lifestyle and fair com-
petition. the company has also 
adopted the ‘fair play’ sports 
philosophy, which is applied in 
everyday work. it involves a ‘fair’ 
approach to the company’s cli-
ents and business partners.
“our employees not only work 
together, but also share a pas-
sion for sport. After all, sport and 
business are very closely related. 
A well-coordinated team, per-

The championships 
were held at the 
seaside, but the 
routes imitated 
a mountain 
landscape, running 
along forest roads 
of the Tricity 
Landscape Park 
and the Kacze Łęgi 
nature reserve.

severance and focus on achiev-
ing goals are particularly im-
portant in both disciplines. By 
supporting sports events, such 
as the 7r Cst mtB Gdynia mara-
thon or the No Limit Kasprowy 
winter skiing competition, we 
want to promote the passions of 
our employees and encourage 
business partners to draw from 
sport and the underlying values 
in both private and professional 
life,” added ryszard Gretkowski.

From the left :  Jakub Cebula, 
Tomasz Lubowiecki,  Ryszard 
Gretkowski,  and Patr yk Gretkowski

Tomasz Lubowiecki,  President 
of the Management Board of 7R
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